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GENERAL INFORMATION

WHO IS NIKKEI? (e.nikkei.com)

Big Retailer's Decision-Makers attend!WHO SHOULD ATTEND

Organizer

Number of visitors

Number of exhibitors

Number of booths

Admission fee

Held in conjunction with

RETAILTECH JAPAN 2012
(28th Retail Technology Exhibition & Conference)

10:00am-5:00pm (until 4:30pm on the last day)

Tokyo International Exhibition Center
"TOKYO BIG SIGHT"
(3-10-1, Ariake, Koto-ku, Tokyo 135-0063 JAPAN)
(www.bigsight.jp/english)

March 6(Tue.)-9(Fri.), 2012

Title

Venue

Opening hours

Dates

Nikkei Inc.
150,000
(expected, including visitors to NFC & Smart WORLD, SECURITY SHOW)

160 (expected)

630 (expected)

1,500 yen
NFC & Smart WORLD, SECURITY SHOW, JAPAN SHOP,
ARCHITECTURE + CONSTRUCTION MATERIALS,
FRANCHISE SHOW, LED Next Stage

RETAILTECH JAPAN is Japan's largest and most influential trade show specializing in retail information system. There is a vast collection of 
cutting-edge retail information technology ranging from store systems (e.g., Point-of-Sale registers) to head-office systems, in-store 
promotion devices, RFID tags, backyard system and logistics. This show is classified into more specific categories based on their solutions, 
such as total retail information system, digital marketing, or warehouse and distribution to enhance the efficiency of business matching 
between visitors and exhibitors.
The special exhibition RETAIL DIGITAL SIGNAGE 2012 will be held at the same time. Extensively featuring digital signage that is increasingly 
gaining recognition in in-store promotion.
We look forward to your support and participation.

Senior IT and Business Executives, CEO, COO, CIO, SVP IS, 
VP IS, Director IS, Manager IS, and logistics and merchandising 
professionals from the retail, CPG, apparel and food industries

Ito-Yokado / AEON / UNY / DAIEI / SEIYU / Seven-Eleven /
Family Mart / LAWSON / TAKASHIMAYA / ISETAN /
MITSUKOSHI / Yamada Denki / EDION / YODOBASHI CAMERA /
UNIQLO / Shimamura / Matsumoto Kiyoshi / Starbucks / TESCO /
METRO and so on.

Nikkei Inc. will sponsor seven exhibitions to be held 
concurrently at the TOKYO BIG SIGHT for 4 days from 
Tuesday, March 6 to Friday, March 9, 2012. The seven 
concurrent exhibitions are sure to attract widespread 
attention among people in the retail and distribution 
industries. Over 240,000 visitors are anticipated for the 
seven exhibitions.

Nikkei Inc. is Japan's leading supplier of business, 
economics and financial news, which provides through a 
variety of different media such as publishing, broadcasting, 
Internet and exhibitions.

Percentage of retailer
and wholesaler

Percentage of visitors who have
power of decision or an influence42.7% 67.4%

Final decision maker  9.1%

Decision maker  13.3%

Have some influence  30.7%

Have strong influence  14.3%

Other, NA  32.6%

■ INDUSTRY ■ DECISION-MAKING AUTHORITY IN PURCHASING  

Retailer  33.6%

Wholesaler  9.1%

Others  57.3%
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EXHIBIT CATEGORIES

Total Retail Information Systems
Retail Enterprise Management, Head Office Management, ERP, 
Merchandising Planning, Price and Markdown Optimization, Planogram, 
Groupware

POS Peripheral / Card Payment
POS Terminal, Printer, Barcode Reader, Scanner, Handy Terminal, ESL, 
Cash Drawer, Point Card, FSP, Gift Card, Card Reader-Writer,
Mobile Payment System, Embedded System

Logistics / EDI / RFID
Handy Terminal, Barcode Reader, Label Printer, EDI System,
ASN / SCM System, Auto Replenishment System, Picking System,
Packaging Machinery, WMS, Traceability System, RFID System, 3PL

Mobile / Cloud Network
Network Building, VPN, Wireless LAN, Mobile Network,
Smart Phone Application, Server, Cloud Computing, SaaS, PaaS, IaaS

Digital Marketing＠Retail
Web Site Building, Mobile Marketing, Mail Sending System,
Coupon Marketing, Web Marketing, In-store Promotion, Consultant, 
Eye Tracking, Marketing Research, Area Marketing, WOM Marketing, 
Mystery Shopper, E-commerce, Fulfillment, Social Media Marketing

Data Management＠Retail
Data Base, Data Warehouse, DWH Application, Business Intelligence, 
OLAP, ELT, Data Maining, Text Maining, Data Analysis Software, 
Statistic Analysis Software, Memory DB, ERP, Data Visualzation, 
Consultant

Smart Technology＠Retail
Energy Saving System, Smart Meter, Smart Sensor, Sensor Network,
BEMS, Unified Communication, ESCO, Total Energy Service,
Consultant, Recycle

RETAIL DIGITAL SIGNAGE 2012  SPECIAL EXHIBITION
Digital Display, In-Store Media, Interactive System, Kiosk Terminal, 3D Display, Touch Panel, Network System, Video-Distribution System, 
Contents Authoring Software, Distribution Management System, Conternts Holder, Contents Production, Digital Advertising Production, 
System Adoption Service

H Q

Mobile / Network RFID

Logistics / EDI

Total Retail 
Information System

Farmer

Food Safety

Digital Marketing

Shopper Marketing

Warehouse

Digital Signage

In-store Promotion

Energy Saving / Green IT

POS / Peripheral / Card

Cloud Computing

E-commerce

g p y
Contents Authoring Software, Distribution M
System Adoption Service

Many of the exhibitors
have been satisfied

p y y
rnts Holder, Contents Production, Digital Advert

90.2% 85.3% The large numbers of
target guests are visiting

Target demographic is visiting.

The number of visitors is large.

The scale of the exhibition is large.

Many of competitors participate as well.

85.3%

48.3%

32.9%

14.7%

Very Good  12.6%

Other, NA  9.8%

Fair  23.8%

Good  53.8%

■ EXHIBITORS’ IMPRESSIONS ■ REASON TO EXHIBIT 

From the exhibitor / visitor survey of 2011 show
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We conduct diversified advertising and publicity activities, including providing information through the media of the Nikkei 
Group's Nihon Keizai Shimbun (circ. 3 million) and Nikkei Marketing Journal. We also conduct marketing activities with industry 
publications and related organizations, as well as direct mail campaigns, use Nikkei's long-estimated web site locations, and 
undertake email marketing activities.

With the application, exhibitors can be searched based on floor 
plan, company names and exhibition categories to display 
detailed information.
There is also a “my favorites” function which can be used to 
register exhibitor  which are planned to be visited, supporting the 
matching between visitor and exhibitor. 
(The Android application will also be available in 2012).

Newspaper (e.nikkei.com)
Announcements, articles and advertisements in The Nihon Keizai 
Shimbun, the premier daily business newspaper in Japan, and the 
Nikkei Group papers (Nikkei's flagship publication “The Nihon 
Keizai Shimbun” reaches on estimated 3 million readers, including 
Japan's top business executives and influential opinion leaders.)

Direct Mail
More than 200,000 direct mail pieces sent to past attendees, 
industry insiders and supporting organizations

Mail Magazine
More than 2,000,000 of email shots sent to registrants, industry 
insiders and persons concerned

Website (www.shopbiz.jp/en)
The comprehensive exhibition website, providing the latest news 
on the retail industry and retail IT as well as an extensive database 
on exhibiting companies, has up to 2,873,322 page views per 
month, and allows attendees 
to register online.

MARKETING CAMPAIGN OVERVIEW

iPhone & Android application

ACCESS MAP

www.shopbiz.jp/en

TOKYO BIG SIGHT www.bigsight.jp/english/

Halls 1-2Halls 1-2Halls 1-2

EAST EXHIBITION HALLS

WEST EXHIBITION HALLS

Halls 3-4Halls 3-4Halls 3-4
Halls1-3Halls1-3Halls1-3

Halls 4-6Halls 4-6Halls 4-6

Narita 
(New Tokyo International Airport)

Ueno

Tokyo

Shimbashi
Osaki

Oimachi

Shinjuku

Yurakucho Toyosu

Hamamatsucho

Haneda
(Tokyo International Airport)

Tokyo International Exhibition Center
TOKYO BIG SIGHT

Kokusai-tenjijo Sta.

Kokusai-tenjijo-seimon Sta.

Keisei
 Line

Shinkiba

JR Yamanote Line

 JR Chuo Line

JR Keiyo Line

Rinkai Line

Yurikamome

TOKYO BIG SIGHT

Tokyo Bay Ariake Washington Hotel
(3 minutes walk)

Please note that some buses may only be available during times of events being held. 

Approx. 25 minutes

Approx. 60 minutes

Yurikamome

Approx. 7-minutes
walk from

Kokusai-tenjijo Sta. 

Approx.
5 minutes

Approx.
13 minutes

Approx. 3-minutes
walk from

Kokusai-tenjijo-
seimon Sta. 

Approx.
22 minutes

Approx.
8 minutes

Rinkai Line
Train

Airport Bus (Limousine Bus, Keihin Kyuko Bus)

Kokusai-tenjijo

Kokusai-tenjijo
-seimon

Haneda Airport

Narita Airpost

Shinkiba
 (JR, Subway)

Osaki(JR)

Shimbashi
 (JR, Subway)

Toyosu 
(Subway)

TOKYO BIG SIGHT

TOKYO BIG SIGHT
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APPLICATION GUIDELINE
Exhibition Fee (tax included) :

￥420,000 for the first booth

￥367,500 for each subsequent booth

Booth Rental : 1 Booth = 9 square meters
(3m wide × 3m deep × 2.7m high)

Application Deadline : October 14 (Fri.), 2011

The above price includes a 9m2 (3m×3m) display area with back 
and side walls, a listing in the RETAILTECH JAPAN official website.

The above price does not 
include the cost for any displays, signs, lighting, carpets, furniture 
or electrical power. Please use the Decorating Package shown 
on the right, or exhibitors may obtain any necessary furnishings 
independently.

Please send application form by fax and your product catalogue 
by post to the Overseas Contact Office.

Exhibitor introduction : 
Exhibitor information will be carried on our official website 
through a year (in English and Japanese). The official website 
can be also linked to exhibitors’ own websites.

Payment :
Payment deadline : within three weeks of the issuance of the invoice
Upon receiving the application form, the Overseas Contact 
Office will issue an invoice for the participation fee. Applicants 
are not considered to be exhibitors until the payment has been 
received.
The exhibition / optional decorating package fee in full must be 
paid by the exhibitor. Any bank charge accruing from transferring 
the fees invoiced by the Overseas Contact Office must be borne 
by the exhibitor.
The Overseas Contact Office will collect a reasonable surcharge 
in cash from the exhibitor in Japanese yen during the exhibition 
if there is any deficiency in the payment made by the exhibitor.

Cancellation :
If an exhibitor cancels an application for any reason, or reduces 
the number of booths applied for, the following cancellation 
charges must be paid depending on the date of cancellation.

Layout :
The exhibit hall is located in East Halls 1～2 of TOKYO BIG SIGHT.

Booth Location :
Booth locations will be decided at the exhibitor briefing session 
held on December 6, 2011. Exhibitors will draw lots and choose a 
booth location in the session. If an exhibitor or its representative 
cannot attend it, the Organizer will allocate the exhibit space.

Decorating Package (optional)

Decorating Package includes the following :
    Needle-punch Carpet

 Beam (Ceiling Structure) x 1
Fascia x 1
Company Name Board x 1
Round Table (600mmø) x 1
Pipe Chair x 4

Carpet Color : Red, Orange, 
Green, Blue, Brown

(For more detail, please contact the Overseas Contact Office.)

Total Amount (tax included)

System Display with Storage x 3
(W990 x D495 x H920mm)
Reception Counter x 1
(W900 x D450 x H800mm)
LED Spotlight (7w) x 3
100V outlet (up to 700w, 2plugs) x 1
Electrical Installation 1kw
Power Supply Usage Fee 1kw

1 Booth

Standard booth

Back and side walls included in the exhibition fee.

from the formal application date
to November 15, 2011

After November 16, 2011

50% of exhibition fee

100% of exhibition fee

¥131,250 ¥195,3001 Booth 2 Booths
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EXHIBITOR APPLICATION FORM
RETURN TO : SPACE MEDIA JAPAN Application Deadline

Space requirements : To be completed by an authorized representative of the organization applying to exhibit.

Fee for exhibit space (tax included)
¥420,000 for the first booth +
¥367,500 for each subsequent  booth × (                        ) Booth (s) = ¥

FAX:+81-3-3512-5680
E-mail : tradefairs2012@smj.co.jp 

Package booth (tax included) : 
□ One Booth ……………………¥131,250
□ Two Booths ……………………¥195,300

EXHIBIT CATEGORY  Please select 1 category.

□ Total Retail Information System

□ POS Peripheral / Card Payment

□ Logistics / EDI / RFID

Sub total ② : ¥  

Sub total ① : ¥  

Signature : Date :

Name of company :

Address of head office :

Country :

Name of President : 

Department in charge and address :

Telephone : Fax :

Fax :Phone :

E-mail :Address :

Company : Contact person / Representative in Japan :

Department : 

Paid-up capital :

Exhibit description (within 20 words) :  

Number of employees :Date of establishment :

Person in charge :

Website : Twitter ID : E-mail :

Contents of your business (within 40 words) : 

March 6(Tue.)-9(Fri.), 2012 
at Tokyo Big Sight 

October 14, 2011

•Please send us any pamphlets on your exhibit items by post.

* The above information will be transferred for RETAILTECH JAPAN 2012 official website.

Will you attend the exhibitor briefing session? :  □ Yes, please send further information.

Sub total ① + Sub total ② = Total amount :￥

□ Mobile / Cloud Network

□ Digital Marketing＠Retail

□ Data Management＠Retail
□ RETAIL DIGITAL SIGNAGE 2012

We, the undersigned, hereby make application for exhibit space in the exhibition and declare that all obligations, rights and duties resulting 
from this application are to be governed by the Exhibition Rules set forth by the Organizer, which we have read and to which we agree.

□ Smart Technology＠Retail

www.shopbiz.jp/en

Please type or print in English using BLOCK LETTERS.
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Exhibition Rules
Enforcement of Rules 

Exhibitors must abide by the rules and provisions set in the Exhibition Bylaws (part of 
which are stated in "Rules on Exhibition" explained below) which will be presented 
by the Organizer. If the Organizer determines that an Exhibitor has violated any of 
these rules, the Organizer has the right to, at any time, refuse the application for 
exhibition or revoke the right for participation, as well as to order the removal of, or 
changes to, booths, exhibits or decorations. The Organizer's decision and the 
reasons for such decision will not be disclosed. Moreover, the Organizer will not 
compensate the Exhibitor or related parties for any damages resulting from 
advance payment or any other damages caused by the revocation of an exhibition, 
or the removal of, or changes to, booths, exhibits or decorations.

Eligibility requirements for Exhibitors
2-1 Exhibitors shall be limited to corporations and organizations providing products 

and/or services that meet the purpose of the exhibition prescribed by the Organizer.
The Organizer shall, based upon its own standards and at its sole discretion, have 
the right to decide whether an applicant and its products and services are appropri -
ate for the exhibition. In the event of any of the following, the Organizer may 
withhold or turn down the application of any corporation or organization. If such is 
the case, the Organizer will not disclose the reason for its decision.
[The Organizer may withhold or turn down an application if:] 
• There is any false or incomplete statement on the application form;
• Any of the applicant's exhibits is deemed inappropriate for the purposes of the
exhibition;

• The applicant is deemed to have infringed on the rights of any third party;
• Complaints from other exhibitors and/or visitors are anticipated; 
• Any proceeding for bankruptcy is filed by or against the applicant; or 
• The applicant is deemed unfit to participate in the exhibition for any other reason. 

2-2 On-site sales of products (spot sales) and provision of fee-based services are 
prohibited at the exhibition site.

2-3  The number of booths to be applied for by a co-exhibitor must be equal to or more 
than the number of its co-exhibiting companies/organization. For example, any co- 
exhibitor comprising of two companies are not allowed to apply for only one booth.

2-4 If the Organizer determines that an Exhibitor has violated the Exhibition Rules or 
other rules after the application for participation has been formally accepted, the 
Organizer shall have the right, in its sole discretion, to revoke the Exhibitor's 
eligibility for participation.

Application for Exhibition and Payment of Exhibition Fee

Cancellation
4-1 

4-2 Cancellation Fee
• 50% of exhibition fee: from the formal application date to November 15, 2011 
• 100% of exhibition fee: on or after November 16, 2011 

4-3 If the amount of damage to the Organizer exceeds the cancellation charge, the excess 
amount will be charged separately.

Allocation of Exhibition Space
5-1 Exhibit space allocation will be determined by the exhibitor drawing lots at the

exhibitors' briefing session held in December. If an exhibitor or its representative is 
unable to attend the session, the organizer will allocate their exhibit space.
Once the location is decided by this lottery, the exhibitor can not object to or 
change their location. 

5-2 The Exhibitor is strictly forbidden from exchanging with, or assigning/leasing out to,
other companies or organizations all or part of their exhibition space that has been 
determined by the Organizer.

5-3 

Submission of Documents
After the Organizer's receipt of the Exhibitor's application, the Exhibitor shall 
submit all documents requested by the Organizer by the prescribed date. In the 
event of any delays by the Exhibitor, the Organizer will determine, in its sole 
discretion, whether or not the applicant is eligible for participation.

Rules on Exhibition
7-1 The Exhibitor must be corporations or organizations as described in the application

form and the content of the exhibit shall be as described in the application form. 
The Exhibitor shall adhere to the details entered in the application form, and exhibit 
its products and services based on the documents attached to the application form.

7-2 If  any  changes occur in the corporation or organization itself, or in the content of
the exhibit stated in the application form/products and services listed in the 
documents attached to the application, the Exhibitor must immediately notify the 
Organizer of such changes.

7-3 The manner in which decorations and exhibits are to be moved in and out of the 
exhibition site as well as the exhibition format shall be prescribed in the Exhibition 
Bylaws/Submitted Documents provided by the Organizer, which the Exhibitor shall 
comply with.

7-4 The Exhibitor is not permitted to engage in any exhibition, advertising, or mar- 
keting activity in locations such as aisles, etc. Such activity is to take place only in 
the Exhibitorís assigned exhibition booth. The Exhibitor shall also refrain from 
obstructing the activities of neighboring exhibitors. The Organizer will determine, in 
its sole discretion, the existence/non-existence of such obstruction and the 
Exhibitor shall accept this determination and abide by any orders issued by the 
Organizer.

7-5 The Exhibitor shall refrain from causing harm to, or disturbing others and shall not 
use displays with strong light, heat, odor or loud sound. If the Organizer determines 
that any display is causing considerable harm or disturbance to others, the 
Organizer may, in its sole discretion, suspend or change such display as it sees fit. 
Moreover, it is prohibited for displays and/or performances to use open flames 
(naked flames), smoke, smoke machines, neon tubes, etc.

7-6 Exhibitors are to strictly observe the venue’s fire prevention and safety regulations.
7-7 If the Organizer determines any acts to be harmful or disturbing to the visitors or 

Exhibitors (such as forceful sales practices, solicitation, defamation, interfering with 
other's marketing activities, etc.) during, before or after the exhibition period, the 
Organizer may decide, in its sole discretion, that an exhibit be suspended or that 
future application for exhibition be declined, which the Exhibitor shall comply with.

7-8 The Organizer shall not be held responsible in any way for business talks or the 
content of contracts entered into between Exhibitors and visitors during, before or 
after the exhibition.

7-9 The Exhibitor may take photographs of the panoramic view of the exhibition site 
after first notifying the Organizer. The Exhibitor may take photographs of other 
Exhibitors' booths after first obtaining the relevant Exhibitors' prior written approval.

Handling of Personal and Private Information
8-1 Exhibitors that acquire personal information through the exhibition must comply 

with Personal Information Protection Laws and other applicable laws. The purpose 
in which the data is to be used should be disclosed and given notice. Especially in 
the case of when "Personal Information" is offered to a third-party, please be sure 
to get consent from the entity that the information was acquired.

8-2 Exhibitors should take appropriate management and administration of personal 
information using "information protection systems" as stated by law.

8-3 If Exhibitors are asked to disclose, revise, add, delete, stopusage of, object to, or  
taken legal action in the usage of personal information acquired through the 
exhibition, they should take appropriate action as stipulated under the law.

8-4 If any problems occur between the Exhibitor and the entity that the information 
was acquired in the usage of personal information acquired through the exhibition, 
the dispute should be settled by discussion between the two parties. The Organizer
will assume no responsibility whatsoever.

Damages
9-1 

9-2 The Exhibitor shall make immediate compensation for any damages to the struc- 
tures or equipment in the exhibition hall and nearby area that are the result of 
carelessness on the part of the Exhibitor's employees, related parties or agents.

9-3  The Organizer clearly disclaims responsibility for any disputes between an Exhibitor 
and a third party about the Exhibitor's product or service. The Exhibitor must settle 
such disputes at its own responsibility and expense, and thus hold the Organizer 
harmless. If the Organizer incurs any loss or damage arising from such disputes, the 
Exhibitor shall duly and immediately compensate the Organizer. 

9-4 The Organizer shall not be liable to compensate the Exhibitor or related parties for 
any damages that are due to changes in the exhibition period or the suspension of 
the exhibition, either of which is directly caused by an act of God, infectious 
disease or force of nature.

9-5  The Organizer shall not be liable to compensate the Exhibitor or related parties for 
any damages that are the result of natural disasters, traffic delays or social unrest.

9-6 The Organizer shall not be responsible for any misprints or typographical errors 
occurring in the promotional materials.

Infectious Disease
The Organizer may withhold or refuse the participation of an applicant to the 
exhibition if the applicant is from any country or city which is on the WHO's list of 
areas with local transmission of any infectious disease. At its own discretion, the 
Organizer may ask an applicant to submit relevant documents about any infectious 
disease even if the applicant is from a country or city which is not on the WHO's list 
of areas with local transmission.

Visas
11-1 Foreign exhibitors who need a visa must make complete arrangements on their 

own as the Organizer can neither supply documentation (invitation letter, etc.) nor 
act as a visa guarantor.

11-2 Exhibitors who cannot exhibit due to being unable to obtain an entry visa into 
Japan, for whatever the reason, shall not have the right to claim, against the 
Organizer, compensation or a refund for arising damages.

3-1 

3-2 

The Organizer will request that the exhibition fee be paid after the Exhibitor's 
application form has been received through the Overseas Contact Office. The 
Exhibitor shall remit this fee to the designated bank account by the prescribed 
deadline. If the exhibition fee is not remitted by the date designated by the 
Organizer, the Organizer has the right, in its sole discretion, to revoke an 
Exhibitor's application.
The formal application date for the exhibition shall be the date on which the 
Organizer receives the application form and the payment of exhibition fee. 
Exhibitors should make copies of their application form and other documents to be 
submitted for their own records and then fax or email the originals to the Overseas 
Contact Office.

After the formal application, the Exhibitor is not permitted to withdraw or cancel an 
exhibit except when such cancellation is due to unavoidable circumstances; 
provided, however, that the Organizer accepts such cancellation, inits sole 
discretion. If all or part of an exhibit is to be withdrawn or cancelled due to 
unavoidable circumstances on the part of the Exhibitor, the Exhibitor shall notify 
the Organizer of such action in writing and pay the prescribed cancellation fee. If 
thenumber of booths is reduced after application, a cancellation fee will be charged 
according to the reduced amount.

The Organizer shall not be held responsible in any way for any damages to persons 
and/or properties arising for any reason from the use of the exhibition space or the 
exhibition's official web site by the Exhibitor, its employees or any other related parties.

The Organizer may, in its sole discretion, change the location of booths and the 
overall layout if:
- An instruction or order is issued by the competent police department, fire 
  department, health center or any other authorities, or
- There are any cancellations of applications for the exhibition.



EXHIBITORS LIST ＊ Overseas Exhibitor

Nikkei Inc. Business Projects Department 
 Cultural and Business Projects Bureau

1-3-7, Otemachi, Chiyoda-ku, Tokyo, 100-8066 JAPAN
Phone 81-3-6256-7355 / Fax 81-3-6256-7844

E-mail : info@retailtech.jp

Space Media Japan Co., Ltd.
5-1-2F, Kojimachi, Chiyoda-ku, Tokyo, 102-0083 JAPAN
Phone 81-3-3512-5670
Fax 81-3-3512-5680

E-mail : tradefairs2012@smj.co.jp
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ABLE SOFT
ACTEC
AINIX
AIS
ALF
ASTERISK
AXISSOFT
BIT-MOTION
BLUEBIRD SOFT
BROTHER SALES
B.U.G.
BUSICOM
CANON FINETECH
CANON IT SOLUTIONS
CARDEX
CASIO COMPUTER
CELASYSTEM
CITIZEN SYSTEMS JAPAN
COGITO
CREANS MAERD
CREATIVE MACHINERIES INTERNATIONAL
CSE
C2
CYBERLINKS
DATA APPLICATIONS
DATACOM
DENSO WAVE
D-GLATT
DIAMOND FRIEDMAN

DIGI TEK
THE DISTRIBUTION SYSTEMS RESEARCH INSTITUTE
EPSON SALES JAPAN
E-VISION
4U APPLICATIONS
FUJISOFT
FUJITSU/FUJITSU FRONTECH/FUJITSU MARKETING
FUJITSU COMPONENT
FUJITSU FIP
FUJITSU ISOTEC
GENERAL BUSINESS MACHINE
GEOVISION
GIKEN SHOJI INTERNATIONAL
GLOBAL COMMUNICATION PLANNING
GLORY
GULFNET
HELIOS
HEWLETT-PACKARD JAPAN
HIC
HITACHI GROUP
ICHIROKUSYA
ICONCEPT
ID TECH JAPAN
INABA DENKI SANGYO
INTEL
INTERCOM
ISHIDA
ISR
ITECS

IT SOLUTION
JAPAN CASH MACHINE
JAPAN INDUSTRIAL PUBLISHING
KAKUDA
KASPERSKY LABS JAPAN
KEN SYSTEMSERVICE
LAUREL BANK MACHINES
LOGISTICS IT RESEARCH INSTITUTE
MCAFEE
MEISTER
MICROSOFT
MICRO STRATEGY JAPAN
MOTOROLA JAPAN
NATEC
NCR JAPAN
NCS
NEC GROUP
NEC SYSTEM TECHNOLOGIES
NIandC INFOTRADE
NIHON UNISYS
NIKKEI BUSINESS PUBLICATIONS
NIPPON TELEGRAPH AND TELEPHONE EAST
OKAYA SYSTEM
OK TECHNO
OMRON
OMRON SOFTWARE
ORACLE JAPAN
PACIFIC BUSINESS CONSULTING
PANASONIC SYSTEM SOLUTIONS JAPAN

PARTNER TECH
PFU
POSIFLEX TECHNOLOGY
PROMOTOOL
PROTECH JAPAN
RAILWAY INFORMATION SYSTEMS
RETAIL MATE
RETAIL SCIENCE
RYUKEN
SAKATA WAREHOUSE
SAP JAPAN
SATO
SEIKO INSTRUMENTS
SEIKO PRECISION
SENDAI SYOUWA LABEL PRINT
SHARP/SHARP SYSTEM PRODUCTS
SHINSEI INDUSTRIES
SHINSEI SOLUTIONS
SHOWA INFORMATION SYSTEMS
SITECORE
SORIMACHI GIKEN
STAGE
STAR MICRONICS
SUMISHO COMPUTER SYSTEMS
SURIGIKEN
TAKASAKI KYODO COMPUTING CENTER
TISC
TOHOKU SYSTEMS SUPPORT
TOPPAN PRINTING

TORAY SYSTEMS CENTER
TOSHIBA TEC
TOUCH PANEL SYSTEMS
TOUKEI DENSAN
TOWA MECCS
TREND MICRO
TSUBOTA TECHNICA
UNITECH JAPAN
VINCULUM JAPAN
VIXUS
WEB SPACE
YAMATO ELECTRIC INDUSTRY
YAMATO SYSTEM DEVELOPMENT

AKATSUKI ELECTRIC MFG
ALPHA JAPAN
BIZRIGHT TECHNOLOGY
DIGITAL FACTORY
DVS
FIRST
GIOVELLI TECHNOLOGY
ISHIDA TAISEISYA
MITSUBISHI ELECTRIC
OSAKA URBAN INDUSTRY PROMOTION CENTER ROBOT LABORATORY
PD SYSTEM
SOFNETJAPAN

Special Exhibition

Overseas Contact Office Organizer

MARCH 8-11, 2011   TOKYO BIG SIGHT  

＊

＊

＊




